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ABSTRACT
The increasingly popular concept 'entrepreneurial eco-system' is symptomatic of the manifold
connections between entrepreneurship research and geographical research. Over the past few
years much progress has been made in understanding how entrepreneurial activities and
entrepreneurial attitudes unfold in a regional context - or in the context of other spatial scales.
This geographical perspective on entrepreneurship fits well the contextual turn in (parts of)
entrepreneurship research in recent years stressing the idea that, instead of the attributes an
autonomous entrepreneur or a single firm, the environment they are acting in plays a more
important role for entrepreneurship as a social and economic phenomenon.
However, both related academic disciplines still rather rarely cooperate in research projects
and papers. This is surprising as, on the hand, economists and entrepreneurship scholars more
frequently than in the past consider geographical aspects of entrepreneurship and, on the other,
entrepreneurship meanwhile has become a popular topic for human geographers, and
economic geographers in particular. Furthermore, other disciplines like psychology have
discovered the rich relationship between geography and entrepreneurship as a potential rich
research field.
The aims of this key note speech are threefold. First, it is sought to provide a better
understanding of the meaning and nature of relationships between geography and
entrepreneurship by summarizing the main results of previous research. Second, a research
agenda is proposed that more explicitly than in the past considers the comparative strengths
and weaknesses of the disciplines involved. Third, policy implications and challenges that
emanate from insights into the described relationship are discussed.
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